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1. Foreword

Since 2016, we have been pursuing our bold ambition to achieve scar free healing within a generation. 
To realise this aim, we have developed, and are in the process of delivering the Scar Free Strategy. As a 
Scar Free Foundation-funded researcher, you are one of a group of leading scientists and clinicians helping 
us deliver the Strategy, and a key player in the collaborative effort to achieve scar free healing.  

The impact of scar free healing will be significant and have far reaching consequences for the physical 
and emotional health of millions of people around the world. Over the past few years we have laid strong 
research foundations but now need to advance the awareness and understanding of our ‘community of 
endeavour’ among UK researchers and beyond.  

Central to this is the ‘collective voice’ that you contribute so much to. This branding guide for grant holders 
contains information on how we would like you to talk about, and visually ‘badge’ Scar Free Foundation-
funded research. We hope that these guidelines will assist you to contextualise your research, create 
compelling communications and peak interest in our mission and your role in realising it.     

There is great power in unity. When everyone in The Scar Free Foundation research community promotes 
the same key messages in a joined-up way, we will all be better able to engage with other researchers, 
patients and the public and showcase our unique and important collaborative endeavour.   

The whole is greater than the sum of our parts. 

Professor Peter Weissberg CBE, 
Chairman, Scar Free Foundation Research Council and Trustee  



2. Introduction

The Scar Free Foundation is a medical research charity with a 20-year track record of raising and investing 
funds in wound healing, burns and cleft research. 

It’s important that we showcase the innovative research that we’re funding, and developments in these 
key project areas will provide primary content for our communications programme – including media news 
releases. We need to demonstrate the ground-breaking nature of the research, make it accessible and 
show why it’s exciting. It is important that we bring the medical and scientific aspect alive by focusing on 
the patient-centred nature of the research - clearly demonstrating the outcomes for a broad range of 
patients (and their families) in the UK, and worldwide. 

Who are the guidelines for? 

These identity and branding guidelines have been developed to ensure there is consistency in all 
communications produced by those working in partnership with us. All researchers who receive funding 
from The Scar Free Foundation should follow these guidelines. 

Our partnerships with the academic community are vital in terms of encouraging research participation, 
applying for funding and undertaking peer reviews of the research itself. 

Application of these guidelines will create unity and help build a stronger, more recognisable brand within 
the research community, with fund holders, with patients recruited to clinical trials, donors, and the public 
and partner organisations. 

The guidelines provide details on how to use The Scar Free Foundation logo and design, as well as setting 
out how to apply the guidelines in practice. 

Funding 

The Scar Free Foundation receives funding from individual donors, grant making trusts and other partner 
organisations (including government). We are currently more than one third of the way to meeting our 
£24 million fundraising target. In return, we must provide the confidence required for that investment to 
continue. 

Communications 

With all of our communications, we want to: 

• Demonstrate the value of the research funded by The Scar Free Foundation.

• Keep those affected by scarring and their stories at the heart of our work.

• Encourage wider access to the research findings.

• Raise the profile of The Scar Free Foundation.

• Demonstrate the value of the organisation and its work to stakeholders including grant holders,
donors, research partners and ambassadors.
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• Raise awareness of the physical and psychological impact that scarring can have on the lives
of the estimated 4.5 million1 people in the UK who currently live with a physical scar which affects
their wellbeing.

The ultimate aim for all communications is to support the primary objective of achieving scar free healing 
within a generation and transforming the lives of those affected by disfiguring conditions. 

Vision, Mission and Values of The Scar Free Foundation 
Our vision is a world without scarring, and our mission is to achieve scar free healing within a generation 
and transform the lives of those affected by disfiguring conditions. 

Our Values: 
• Define and lead a bold and ambitious research agenda

• Keep those affected and their stories at the heart of our work

• Ensure real value for our donors

• Be rigorous in our research management

• Encourage wider access to research findings

Aims: 
The Scar Free Foundation delivers benefit to people affected by hard to heal wounds and life-long scarring, 
through the pursuit of the Scar Free Strategy. Its operational focus is specific to the ‘medical’ arena and 
includes research in the areas of science, clinical treatments, surgery, psychology, physiotherapy, nursing, 
prevention, patient information about causes and treatments and professional education and training.  

Outcomes: 
The Scar Free Foundation measures success by its ability to impact positively on the lives of people 
affected by scarring. 
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3. Branding

We have developed a comprehensive Branding Toolkit which contains information on usage, size and 
positioning of our logo; brand strapline, and typeface. Please see Appendix 1 for details. 

Logo and brand strapline 

The logo should appear with The Scar Free Foundation’s brand strapline at least once on all research 
partner publications, and when used on partner websites. 

The strapline is ‘Making a World Without Scars a Reality’ 

Using The Scar Free Foundation logo with research partner brands 

• When working in partnership, The Scar Free Foundation logo should be in equal proportion to the
logo of its partners.

• When The Scar Foundation is the single most significant source of research support, the logo
should be positioned in the top right-hand corner of communications, and the partner logo on the
left-hand side.

• Where The Scar Free Foundation is a secondary partner, the logo can be positioned in the bottom
right corner.

• When working with several partners, all the logos can be placed either at the top or at the bottom
of the website page, or on the front or back page of the publication.

Colour Palette 

Our primary brand colour is red (Pantone 185C/HTML Colour Ref #EB0029) with white text. We also have 
a black logo on white background for use in black and white printing (see Appendix 1: Branding Toolkit 
for examples). 

The Scar Free Foundation funded research initiatives should, where possible, use the corporate red as an 
‘accent’ colour, for example in headings and subheadings, on all literature produced about the research – 
whether intended for patient recruitment, peer review or presentation to stakeholders in the research 
organisation. 

TIP: As a general guideline, neutral colours work best as backgrounds and for use with titles 
and headers. Given that we recommend that documents should be published electronically, 
please ensure that you avoid colour combinations or a level of contrast that may be more 
difficult to read for those with a visual impairment, for both electronic and print publishing.  
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4. Photography and Images

The Scar Free Foundation puts people at the heart of our research. The images that our researchers use 
should express this. It is important that we bring the medical and scientific aspect alive by focusing on 
the patient-centred nature of the research - clearly demonstrating the outcomes for a broad range of 
patients (and their families) in the UK, and worldwide. In most applications photography is often preferable 
to cartoons and other images, except when demonstrating details of research or statistics, where graphs, 
illustrations and infographics are more appropriate.  

Images used should be professional, upbeat and reflect the diversity of the research community as well 
as the patients and other key stakeholders.  

 Example Images 

Example 1: 

HRH Duke of Sussex’s visit to the Conflict Wound Research Centre. Shows veterans from CASEVAC 
Club, Scar Free logo and promotes a positive image of the Foundation. 
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Example 2: 
 
 
 

Members of the CASEVAC Club. Image is balanced in terms of positioning of people within the frame 
and shows those affected by scarring in a positive light. 

 
 
Example 3: 
 

Researchers shown in a professional environment, included Scar Free branding and shows ethnic and 
gender diversity. 



9 

Image checklist 

Documents can be enhanced with photographs or illustrations. When choosing images for The Scar Free 
Foundation funded websites or publications you should:  

• Check the resolution is at least 72 dots per inch (dpi) and a maximum of 150 dpi to ensure high
quality is obtained if publishing online

• Check the resolution is at least 300 dpi for print

• Ensure that the image is relevant to the subject of the page or section

• Use good-quality images that will still work well when resized or cropped

• Choose pictures that show people from a diverse range of racial and social groups where possible.

The Scar Free Foundation Image Library 

Grant holders and partners can have access to our image library, a resource offering high quality 
photography for use in communication materials.  

The library can be accessed at https://tinyurl.com/SFFlibrary

TIP: If taking new photographs of staff and patients, you must ensure that you obtain their 
permission and record and keep their consent to publish the photographs.  

https://tinyurl.com/SFFlibrary
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5. Acknowledging Funding From The Scar Free Foundation 

Every time researchers issue a media release, share a post on social media or publish a document about 
the research study, they are acting as an ambassador for The Scar Free Foundation and providing an 
impression of what we are like as an organisation. A communication can add to, or detract from, our 
reputation and the confidence others place in us.  

Research subject matter is often complex, but in non-specialist communications we should aim to use 
words that are accessible, avoiding jargon and acronyms where possible.  

In any written material such as a project website, pages on a host organisation’s website, patient 
recruitment leaflets, posters and presentations, papers and reports, and media releases, the author must 
acknowledge the support of The Scar Free Foundation. All websites and major publications relating to 
research funded by The Scar Free Foundation should be checked with the Foundation first before 
publication. 

You must use a capital for ‘The’ even within a sentence.  

e.g. The (NAME OF RESEARCH) study is funded by The Scar Free Foundation. 

 Funding Statements 

Grant holders must include this, or very similar, text when referencing research funded by The Scar Free 
Foundation in publications, on their website and in presentations: 

Our/this research (INSERT NAME) is funded by The Scar Free Foundation. The Scar Free 
Foundation is the only medical research charity focused on scarring with the mission to 
achieve scar free healing within a generation.  

Partnership statement example:  

The Scar Free Foundation Centre for Conflict Wound Research has been established in 
partnership with the University of Birmingham, University Hospitals Birmingham NHS 
Foundation Trust, The Centre for Appearance Research at The University of the West of 
England, and The CASEVAC injured veterans club. 

 Short funding statement example:  

The (NAME OF RESEARCH) study is funded by The Scar Free Foundation. 

 Research Findings 

Publishing research findings  

The Scar Free Foundation has a reputation for funding high-quality research and for facilitating 
collaborative research. Findings from all research funded by The Scar Free Foundation should be published 
in an appropriate form.  

Publications about research findings, including summaries, briefings and reports must use The Scar Free 
Foundation logo positioned bottom right on the front cover and must use the funding statement together 
with The Scar Free Foundation Disclaimer. 
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Submitting research publications  

When submitting a paper, article or report for publication it is essential that The Scar Free Foundation be 
acknowledged appropriately. 

When submitting a paper or article for publication, please ensure that The Scar Free Foundation’s 
contribution is acknowledged in full.  

Acknowledging funding and affiliations in scientific journals  

When publishing papers, articles and reports, authors must acknowledge all types of Scar Free Foundation 
funding and support. In footnotes relating to authorship, those authors who are principally funded by, or 
who are part of a Centre funded by the Foundation, should include their title or centre name within their 
description.  For example: 

Professor Eva Smith, Director of The Scar Free Foundation Centre for Conflict Wound 
Research 

Dr John Smith, The Scar Free Foundation Research Fellow 

Disclaimer  

The independent nature of the research and its intellectual property provenance must be emphasised by 
carrying the following disclaimer:  

This article/paper/report presents independent research funded by The Scar Free Foundation. 
The views expressed are those of the author(s) and not necessarily those of The Scar Free 
Foundation. 

 Websites 

If a grant holder has pages hosted on a partner’s existing website, such as a university website, The Scar 
Free Foundation logo and strapline should be positioned in a prominent position depending on the website 
design.  

The funding statement (see section 4.1) must also be used on the home page of the research study/centre 
together with a link to The Scar Free Foundation website (www.scarfree.org.uk). If the website includes 
an ‘About us’ page, details of the funding provided by The Scar Free Foundation should also be included 
on this page.  

When an initiative has The Scar Free Foundation as a partner, a relationship statement listing all partner 
organisations, with links to their websites, should be used. The statement can be positioned either at the 
bottom or elsewhere on the home page, depending on the design.  

 Patient materials  

Materials produced for patients relating to The Scar Free Foundation funded research projects, including 
recruitment leaflets and posters, must include The Scar Free Foundation logo on the front cover or inside 
cover and should be accompanied by the funding statement. Where possible, materials should reflect the 
Scar Free colour palette and branding (see section 3.2).  

http://www.scarfree.org.uk/
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 Research posters 

Research posters are an effective and important way to show research findings at workshops and 
conferences. Research posters should include The Scar Free Foundation logo and include the short 
funding statement. 

 Presentations 

Researchers should include The Scar Free Foundation logo, along with the full funding statement on the 
opening slide. Acknowledgement of funding and The Scar Free Foundation logo should also be displayed 
on the closing slide. If the project has been principally funded by The Scar Free Foundation, no 
other logos should appear on the opening and closing slides. 

Project, Programme and Centre logos 

Funded research projects, programmes or Centres can develop a name and create a logo, if it is agreed 
to be of benefit to promoting the work and recruiting patients into the research study. Logos should reflect 
The Scar Free Foundation’s own branding, for example in terms of colour or font to ensure that it is clear 
to all concerned that this is a Scar Free Foundation project. Project logos must be approved by The Scar 
Free Foundation before being used. 

 Signage 

Signage or plaques for The Scar Free Foundation’s research facilities, centres and units is important, as it 
is the first thing that people see on arrival. Signage should include The Scar Free Foundation’s logo and 
strapline. All signs must be approved by The Scar Free Foundation. 

 Public speaking 

When speaking publicly about research funded by The Scar Free Foundation, for example to the media, 
or at seminars and conferences, researchers should ensure that they always acknowledge The Scar Free 
Foundation as funding the research.  
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6. Media Releases  

In any media release issued by researchers, it is important that The Scar Free Foundation receives 
recognition as the research funder. This will maximise awareness among our stakeholders of how donors’ 
funding is achieving real impact.  

 Notice of a planned media release  

Reasonable advanced notice of an intention to issue a media release must be given to The Scar Free 
Foundation before publication. The draft media release must be sent to The Scar Free Foundation at least 
one week before the planned issue date, for approval. 

 Acknowledging The Scar Free Foundation in a media release  

Acknowledgement of research funding by The Scar Free Foundation should be clear and prominent in 
every media release, ideally in the first or second paragraph, and should be worded as follows or similar:  

The (study/research etc.) was funded by The Scar Free Foundation. 

 Including a quote from The Scar Free Foundation 

Depending on the significance of the research findings and/or announcement, The Scar Free Foundation 
may want to provide a quote for the media release; this will be drafted and circulated along with approval 
for the final media release.  

 Notes to editors  

Notes to editors (also known as a media boilerplate) are used at the end of a media release to provide 
more detailed information about key points in the release and to position the news in its broader context.  

The following note to editors should be positioned at the end of a media release that contains any 
information about The Scar Free Foundation or its work:  

About The Scar Free Foundation (www.scarfree.org.uk) 
The Scar Free Foundation is a medical research charity, chaired by Professor Sir Bruce Keogh 
(former National Medical Director of NHS England), whose mission is to achieve scar free healing 
within a generation and transform the lives of those affected by disfiguring conditions. Founded 
in 1999, The Scar Free Foundation has supported over £25 million of life changing research into 
wound healing, reconstructive surgery, burns and cleft research.  
 
Current projects include: 
 
• The Scar Free Foundation Centre for Conflict Wound Research  

• The Cleft Collective Bristol  

• The UK Burns Research Network  

• The BSSH Centre for Evidence Based Hand Surgery at the University of Nottingham.  
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7. Social Media  

Please tag us in your social media posts, and include links to our website where possible – we’d love to 
retweet them and build our network of supporters. Please also retweet our posts where relevant so that 
we can raise awareness of scarring and The Scar Free Foundation. 

The Scar Free Foundation has a range of channels, including:  

• An external website (www.scarfree.org.uk)  

• A Twitter account (@scarfreeworld).  

• A presence on LinkedIn 

We also encourage the use of #scarfree on Instagram and other social media channels, along with links 
to our website.  

We have developed a document to help our research partners consider their social media strategy 
around research projects, please see Appendix 2: Social Media Considerations 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Information about the results of research projects or other sensitive information should not 
be shared unless agreed in advance with The Scar Free Foundation.  
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 Example Twitter Posts 

Example 1: 
  
 
Clear images are used and 
partners’ Twitter handles are 
included. Using the handle of 
those involved with a large 
presence on social media (e.g. 
Kensington Palace) means that 
our posts will reach a wider 
audience. 
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Example 2: 
 
 
A post from our 
ambassadors including the 
@scarfreeworld Twitter 
handle, link to website and 
a positive message. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Example 3: 
 

A post from one of our 
research partners, 
retweeting a Scar Free 
Foundation tweet with a 
positive and relevant 
comment which includes 
partner Twitter handles. 
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8. Resources

The Scar Free Foundation logo files and access to The Scar Free Foundation Image library are 
available to download from the secure ‘Identity and Brand Guidelines’ area on The Scar Free 
Foundation website: https://tinyurl.com/SFFlibrary

For advice on any aspect of using The Scar Free Foundation resources, please contact: 

The Scar Free Foundation, 
The Royal College of Surgeons of England, 
35 - 43 Lincoln's Inn Fields,  
London, WC2A 3PE 

T: 020 3958 5800  
E: info@scarfree.org.uk 

For media advice, please contact the team at Barley Communications: 

• James Ford, 07974 565425 james.ford@barleycommunications.co.uk

• James McCollum, 07903 741 829 james.mccollum@barleycommunications.co.uk

• Catherine Jordan Jones, 07917 664648
catherine.jordanjones@barleycommunications.co.uk

These Identity and Branding Guidelines were prepared on behalf of The Scar Free Foundation by Barley 
Communications 

mailto:info@scarfree.org.uk
mailto:james.ford@barleycommunications.co.uk
mailto:james.mccollum@barleycommunications.co.uk
mailto:catherine.jordanjones@barleycommunications.co.uk
https://tinyurl.com/SFFlibrary
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10. Appendix 2: Social Media Considerations for Research Projects

Questions and considerations Approach 

How will using Facebook (or other 
social media channels) support 
your research? 

What are your key objectives for 
using social media – what would 
success look like? 

Who are you trying to reach/target 
(consider gender, age, 
demographic) 

How will you target your key 
audiences? 

We’d like it to be clear that the 
funding comes from the Scar Free 
Foundation. How are you 
intending to use the Scar Free 
Foundation brand? 

What community management 
protocols do you have in place 
(such as responding to comments 
or enquiries)? 

How will you plan content? Will we 
be able to see content planners 
each month? 

What are your plans for the Page 
after the research project? 
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